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Preface v

Agribusiness is undergoing a remarkable transformation. What was once 
seen primarily as a sector concerned with primary production has now evolved 
into a dynamic space where value addition, market orientation, sustainability and 
innovation are key drivers of growth. At the core of this transformation lie two 
critical yet often underexplored pillars: branding and packaging.

In today’s highly competitive and consumer-driven markets, branding 
is no longer a luxury reserved for multinational corporations; it has become 
an essential strategy for smallholder farmers, cooperatives, startups and large-
scale agri-enterprises alike. Whether it is a local honey producer differentiating 
through storytelling or a dairy brand leveraging eco-friendly packaging to appeal 
to environmentally conscious consumers the power of a well-crafted brand is 
undeniable.

This book, “Innovations in Agribusiness Branding and Packaging: 
Perspectives and Practices,” is a timely contribution to the growing discourse 
on agricultural value addition. It is a curated collection of chapters authored by 
academics, researchers and practitioners from diverse backgrounds. Each chapter 
brings a unique perspective addressing both foundational concepts and emerging 
trends from designing brand identity and consumer psychology to the role of 
digital marketing, GI tagging and packaging innovations in the dairy, horticulture 
and livestock sectors.

Importantly, the book also explores the role of policy frameworks, export 
regulations, indigenous knowledge and technological interventions like blockchain 
and smart packaging offering a holistic view of the evolving branding landscape 
in agribusiness.

We hope this volume serves as a valuable resource for students, professionals, 
policy-makers and entrepreneurs who seek to understand and leverage branding 
and packaging as strategic tools for agribusiness development. As we move 
toward more resilient and market-ready food systems, the insights presented here 
are not only relevant—they are essential.
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